BUILDING WEBSITES..

that visitors want to use.
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HI! 'M KEN GRANGER

* Extensive background in
branding and business
development at Walt
Disney World

« Entrepreneur and Small
Business Brand Advocate

e Team of 23 Creatives/
Developers at BrandCo

e Serious WordPress Geek
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What?

This is not a how-to workshop...
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What?

This is not a how-to workshop...

It’s a
who-for
what-for
why-for

workshop!

TODAY'S MISSION

« Define WHY you have a website and set goals

e |dentify WHO your website visitors are and
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TODAY'S MISSION

« Define WHY you have a website and set goals

e |dentify WHO your website visitors are and
what they want

« Study WHAT your visitors are doing on your
website and adjust that behavior to match

your goals

BRANDco.

WHY DO YOU HAVE A WEBSITE?

 Because you want to sell something
(ecommerce)




website and adjust that behavior to match
your goals

BRANDco.

WHY DO YOU HAVE A WEBSITE?

 Because you want to sell something
(ecommerce)

e Because you want to capture information

e Because you want to share something with
the world

e Because you want to build brand loyalty

BRANDco.

WHO ARE YOUR VISITORS [PERSONA}

» Describe real people (background,
demographics, goals and values)
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 Because you want to build brand loyalty

BRANDco.

WHO ARE YOUR VISITORS [PERSONA]

« Describe real people (background,
demographics, goals and values)

« What is the user motivated by
« What is the users goal or expectation

« Go Really Deep - usability.org

BRANDco.

WHAT DO YOU WANT YOUR VISITORS TO DO?

e Enter their Credit Card and you make $$%

e Enter personal contact information (Lead



« Go Really Deep - usability.org
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WHAT DO YOU WANT YOUR VISITORS TO DO?

e Enter their Credit Card and you make $$%

 Enter personal contact information (Lead
Capture)

« Share your content socially - viral
marketing

e Contribute content/Comment/Participate

BRANDco.
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e Contribute content/Comment/Participate
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CALL TO ACTION

Tell your visitors what
you want them to do!
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Your Website
| hope people
are visiting my site!
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"ARE YOU STILL ALIVE?”
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"G00D! LET'S GET REALY
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EEITS BE
FRIENDS!

facebook.com/
kennethgranger

Post one “ah-ha” on my wall
with the hashtag #WCPHX

Win My Favorite Book
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